Niki Gifford 


Profile

Niki is a highly motivated and dynamic individual with extensive experience in marketing and public relations with a philanthropic passion. She is a high achiever with effective communication and negotiation skills with demonstrable results. Niki is highly creative with innovative solutions and has excellent references and a sound track record. Ability to influence, motivate and negotiate at all levels, internally and externally together with sound commercial acumen.
Experience

2015 - 2017


Weatherbys Bank







London

Family owned Private Bank 

Head of Marketing - Reporting to Chief Executive
Member of the Executive Committee

Member of the Scottish Advisory Board

Responsibilities:
· Strategic marketing direction and implementation for the Bank; Racing Bank, Private Bank, Investment & Wealth Advice, VAT, FX, Insurance, Asset Finance.
· Brand building; awareness, reputation and reach through a strategic PR programme, national advertising campaign, award winning private bank magazine, new public website 
· Client acquisition and retention programmes including comprehensive events series throughout the year (55 events), communication/direct marketing, client surveys and reward programmes 
· Internal communications; events, seminars, workplace Facebook,
· Digital: working closely with Digital, developing new processes, methods of engagement, online banking development, online applications etc.
2009 – 2015
Halcyon Fine Art







London
Europe’s largest fine art group

Marketing Director - Reporting to CEO & Chairman
Member of Management Team

Responsibilities:

· Leadership of marketing team, publishing and press office – team of 10
· Spearheading philanthropic programme including Isis in Hyde Park for the Royal Park Foundation, Search for Enlightenment for the Duke of Edinburgh World Fellowship, Dalwhinnie Crook Charity Polo Match for TRHs The Duke of Cambridge and Prince Harry’s chosen charities, The Art Room, Starlight and Norwood

· Strategic public relations to drive brand profile globally and position our artists and principles in the most engaging way
· Strategic planning of integrated internal and external gallery programme including exhibitions, private events and international activity

· Planning public art programme and international commissions

· Developing a robust marketing programme to drive optimal ROI and artist brand building

2006 – May 2009

Hamptons International, Real Estate




London

Group Marketing & PR Director – Global - Reporting to MD
Member of Group Operations Board, International Board and Innovation Board
Responsibilities:

· Leadership of team of 25; Europe, Middle East and Africa
· Global corporate communication, internal/external including communications during 3 company takeovers (Singapore/London/Dubai)
· Strategic marketing planning for 90 branches across EMEA including objective setting and strategies for customer acquisition, retention and market share/growth

· Developed revenue generating campaigns and tactical marketing through marketing mix
· Global brand development and management, ensuring consistency of brand, message and marketing activity across multiple business units, territories and channels
· Analyzed and reported ROI to the board on all marketing and PR activity
2003 - 2005

Stanhope Plc, Property Developer


London

Marketing and PR Director - Reporting to CEO
Member of Executive Management Team (EMT)

· Board Level strategy, business plan, corporate structure, internal communications

· Created and directed the company marketing strategy to deliver business plan objectives

· Created and implemented Corporate PR strategy 
· Marketing and Promotion of Stanhope product to target audience

· Responsible for building brand awareness/communication and managing perception

· Major complex regeneration PR/Marketing and strategic planning, research, benchmarking; Stratford City, Croydon Gateway, Bracknell Town Centre 

· Head of CSR. Policy, implementation, media spokesperson
· Key member of HRH Prince Charles Business in the Community Alumni

· Event Management: HM Treasury, Serpentine Gallery, Investor luncheons (Ivy), Away Days (Hempel and TATE) 

2002 - 2003

Llewelyn-Davies Ltd, Architects & Planners


London

Business Development/Marketing and PR Director 

· Key member of Senior Management Team responsible for New Business Development and Marketing/PR

· Identified and generated new business opportunities from new and existing customers in line with the Business Plan objectives 

· Provided strategic commercial and operational leadership to management and staff within the company

· Responsible for Marketing team to deliver results and win business

· Created sales, promotions and marketing plan including analysis of competitors, risk and alternative strategy to deliver new business targets

· Created and implemented strategic marketing and communication plans for major regeneration masterplans including Bath & Western Riverside and Royal Arsenal Woolwich 

· Developed information systems to improve availability, accuracy, presentation and quality of information provided internally and externally

· Created and implemented effective PR strategy.

2000 – 2002

Stanhope Plc secondee for Asite (B2B portal) 


London

General Manager, Marketing and PR Manager – Asite.com (Shareholder)

· General Manager: First 6 months set-up and managed company finance, HR, Marketing, IT systems

· Created joint Marketing and PR Strategy with Microsoft and Commerce One

· Researched and identified key opportunities to promote and sell Asite’s products

· Organised launch event “Asite Construction Industry Summit” for 600 property ‘movers and shakers’

· Successfully floated the company after 1 year on AIM

· Organised investor dinners and shareholder events to expand the online community
· Co-ordinated Asite press announcements with Board and PR consultant

· Created and implemented advertising, marketing and public relation campaigns

1995 – 2000

Vi-Tjoan Group of Companies 


Singapore

General Manager

· Set up and managed Fine Art Business with $4m annual turnover – 3 galleries in Singapore and Indonesia. Sourced and promoted new artists, created exhibition programme and collaboration with The Singapore Art Museum and National Art Council
· Developed and marketed new business portfolio in Jakarta, Bali, Kuala Lumpur, Hong Kong and Sydney including land acquisition, boutique hotels, resort, an exhibition/event company and health food group.

· Overseas business missions to promote, sell and generate investment in the Group

· Sales & Marketing Director – Multi-Expo Systems (exhibition display) Malaysia and Singapore

· Created Marketing and PR strategy to deliver business objectives and acted as corporate spokesperson for the media
· Managed team of 20
· Created and implemented major fundraising initiatives in Jakarta, Bali and Singapore around child poverty.
1993 – 1995

Grey Direct Europe (Direct Marketing)


London

Executive Europe

1989 – 1993
Strategic Advertising (Sports PR and Marketing)


London

International Events Manager; Rolex, Swan Yachts, Rolls Royce
Organised Aga Khan’s summer party in Porto Cervo, Rolex Swan 

Atlantic Regatta, Commodore’s Cup, Rolex Swan World Cup. 

Managed all PR and communication and sponsorship.
Education

University of Bedford (Barnfield College)

Design Diploma (BTEC)

Amersham College of Art & Design

Art & Design Foundation

Vandyke Upper School, Bedfordshire

A’ Level Course; English, Art, General Studies

A’O Level General Studies 

The Convent of Jesus & Mary, Buckinghamshire

O’Levels: English Language, English Literature, Art, Religious Education, HE, Geography, Human Biology, Pre-Nursing

CSE: Maths Statistics, Human Biology, Applied Maths, French, Italian
Interests

Scuba dving (BSAC Instructor), catamaran racing, sailing, skiing, wakeboarding, powerboating (RYA Licence), travelling, and art. 
