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You: want a seat at the big table.



HUNGRY?
BLAZE is the BOUTIQUE agency OF CHOICE

for lifestyle brands HUNGRY for a REAL
PIECE of the MARKETSHARE.

We reveal the RELEVANT STORY, serve with
relish to key influencers, SATIATE

consumer cravings, and SAVOR IN OUR
CLIENT WINS.

ABOUT US
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We have done it all before, failed, prevailed,
’ and WE KNOW THE DIFFERENCE.
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At BLAZE, we put strategy back in PR.

Our media efforts-are MEAIY, creativeandon- ... = = PHILOSOPHY
point because they’re backed by a
THOUGHTFUL PROCESS that considers the state

of YOUR world:



LET US SINK OUR TEETH.
Your BRAND is our BONE.

GREEDY

Good isn’t good enough.

SCRAPPY
We battle for the best ideas.

NIMBLE

Can turn on a dime.

TESTED

Deep bench of experience, from beta to launch.

GEEKY

We nerd-out on analytics.

OBSESSED

...with coming out on top.

CHARACTER



PUBLIC STRATEGY &
ENGAGEMENT BRAND ID
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Launched brand.
Disrupted beverage category

Challenge

e From point of launch, promote KeVita Sparkling Probiotic Beverages while
creating a new disruptive beverage category

Strategy

Embark probiotic education campaign supported by a branded-survey on
nutritionists’ perceptions toward probiotic consumption

Establish brand voice that connects a daily dose of KeVita to aspiring wellness
Develop targeted blogger/influencer campaign that introduces KeVita beverages to
food/beverage and health/fitness spaces

Manage key partnerships with health & nutrition VIPS including TODAY show’s Joy
Bauer, Sharon Richter, and Hungry Girl, Lisa Lillian

Create “Live Kulture” NYC event with vertices in art, fashion and music

Results

e FEarned brand awards in Forbes, Prevention, Delicious Living, Health & Fitness

e Positioned KeVita as the darling of the beverage space with multiple cover stories

e Grew brand name awareness in top-tier consumer media outlets, resulting in more
than 150 million media impressions annually

Case Study/ KeVita
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Case Study/ Liquid I.V.

Created a compelling voice
surrounding Hydration.
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Challenge

* |ntroduce hydration multiplier in a delivery system that is neither a liquid nor
intravenous
e Reach millennials in moments they are most likely to be interested in usage
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¢ Generated more than 500 million media impressions
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Case Study/ YouTheory

NEW YORK#&5OBSERVER

Is This Obscure Peruvian Vegetable the
Key to Good Health?

= Kale gets a lot of accolades—and rightfully
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vegetable that might be the secret key to

good health.

gateway for men + bheauty.

Southern California a couple of weeks ago
to appear at a wellness convention on
behalf of Youtheory, a company that
makes all-natural dietary supplements. A

OUtheOry’s maca supplemants for
certified naturopathic doctor, Dr, Bitz is \en. (Photo: Youtheory)

Challenge Youtheory's chief scientific officer,

meaning he oversees the company’s

e [aunch a health and beauty product geared toward men product development.
e FEducate consumers on the benefits of supplements in a pill format

Sponsor a NASCAR vehicle to resonate with men, reach mass consumers, and

strengthen buyer relations ‘em
Host media tour to key media using YouTheory’s Chief Scientific Officer to MOIemnds i d '
educate on the benefits of product line v T awaras
Offer race opportunities with top influencer to show brand from a different POV

Results

e (Coordinated 15 appearances with the #70 NASCAR vehicle at GNC, Vitamin
Shoppe and Sprouts

e Farned 94 million media impressions within racing, natural, and consumer
media

e Submitted and won awards for the NASCAR partnership, including Nexty and
Better Nutrition




Case Study/ BIOHM
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Strategy

Schedule regular media tours for in-person meetings with brand and top-tier
media
Create “Gut Report” assets for key media to test their microbiome and learn the \ ‘
important role of fungi in the gut

Create launch plans for each brand iteration from children’s product, prebiotic,

colon cleanse and simple greens powder

Maximize exposure to reach target audiences by creating advertorial program
with Clean Plates, Yoga Journal, Chalkboard, etc.

Results

e Garnered more than 200M impressions
e Secured 25 broadcast interviews for Dr. Ghannoum to explain fungi in the gut




An honest effort heard
around the nation.

Challenge

e Draw national awareness for emerging beverage brand.

Strategy

Build on identity recognition by creating a “most honest” test between major US
Cities

Offer unmanned pop-up stores in select areas offering Honest Tea using the
honor payment system - with hidden cameras

Include QR code at locations for participants to log onto the Honest Tea website
and watch a live stream of hidden camera footage.

Tease media on concepts of the test prior to activation

Release ranking information on America’s most honest cities

Results

e Facebook fans doubled in one day. Media buzz included Today, Huffington
Post, and the Yahoo home page
e (Generated 5 million media impressions in one day.

Case Study/ Honest Tea
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Brought cannabhis relief &
recovery mainstream

Challenge

e Educate consumers to the legalities and differences of CBD cannabis
e Reach broad audiences from Boomers to Millennials

Strategy

e (Create a multi-tiered program targeting traditional and digital media with
teasers, pitches and press releases focusing on CBD education and usage
occasions
Develop multi-layered review program with influencers and media to
showcase pain relief using the brand from headaches to joints
Highlight the female founders as forward thinking experts in the space
Maximize exposure to reach target audiences by creating advertorial program
with Clean Plates, Yoga Journal, Chalkboard, etc.

Results

¢ Generated more than 250 million media impressions
e Raised profile of the female founders in marketing and entrepreneur sites

Case Study/ Sagely Natural
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Sagely Naturals
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Sagely Naturals specializes In CED.rich prodects that work to treat pain and
izflammarion with sateral Ingrodients. The two womes wio lacached the Santa
Mortea starteup when they realized that wiile almost one In three Americans suffers
from symipaoons of chronic paies alone, rany of the cansabisdased treatmert options
were enappealing pooely pacikaged, and lacked transparescy in soureing. Plus, the
offeriags a1 e boeal dispensary seemed lite they catercd 1o 2 "soner dude” stereotype
that dida fit with how they saw themseves. They got 10 work lausching an organie Ine
esing ondy the noa-payehoactive cansahis dertvatives, and it now B is oo the shelves
st Erewdon and Lassens stoces, right along with other high-end sateral body care
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