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Content
Authentication:
10 Use Cases
Building trust, discoverability, and regulatory compliance into
content. Authentication-based fraud detection and business
process integration.



Content authentication can be embedded into all forms of digital content. Tauth Labs’ applications can
be used to authenticate webpages, documents, images, audio, and video. They can be used to
authenticate individual pieces of content, or when integrated into content management systems, to
automate the authentication of digital content for corporate, financial services, public affairs, media, AI
and internet-scale implementations. 

Outlined below are 10 use cases: 

10 Use Cases for Content Authentication
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Content authentication embeds a trust signal in content that can be read by humans
and machines. Search engines and LLMs are using authentication as one of the signals
to prioritize content in the digital landscape. As with the shift from http to https, but at
the level of individual pieces of content, authentication provides a way to make
content more discoverable. Since it is being built into core digital infrastructure, the
signal is both robust and foundational.  

Content Discoverability

Authenticating press releases, financial, and public affairs communications, provides a
way to ensure that journalists, analysts, clients, and other relevant audiences, know
that the documents they receive are authentic. This reduces the risk that they will
open or share fake content.

Corporate, Financial, Public Affairs Communications

In a world of shadow content designed to look like it is from brands or individuals to
perpetrate fraud, move markets, or misinform, authentication provides a way for
clients to differentiate between authentic and fake content. This builds trust and
makes it more likely that clients/consumers will engage with content. Using a "trust
shield" (a link to verify provenance); Tauth Labs or C2PA-based verification tools; or
platforms that support C2PA authentication; authenticity can be instantly verified.

Client and Consumer Communications

4Compliance and Disclosure
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With the passage of legislation in the U.S., EU, and around the world, organizations
face significant new disclosure and transparency regulations. Content authentication
provides a way to incorporate disclosures into digital content to meet these important
new requirements.
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Authentication can be used as the basis for tools to detect both its use and potential
misuse. It is the basis for tools to identify and manage content.

Research, Data, Quotes, Images, Charts or Graphs

Authentication of Articles, Podcasts and Video
Tauth content authentication can be built into published news content on webpages
or in pdfs. Images, audio, and video files, can also be authenticated.

Fraud Detection and Content Management

Authentication can be integrated in a variety of business processes where proof of
authorship or the tracking of changes to content is a priority. The authentication of
invoices and payments provides an additional level of security and reduces the risk of
clients being defrauded.

Business Processes
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Content authentication provides a way to prove ownership of digital assets, so that
their use can be identified in relation to licensing, patents, or monetization.

Proof of Authorship and Digital Rights
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If your organization is concerned about whether content is being used to train LLMs,
content manifests can be customized to incorporate do not train notifications.

Embed Do Not Train Instructions for LLMs

Content authentication can be used to build in the ability to verify the authenticity of
data sources, research, images, quotes, charts, or graphs created by organizations.
This can be on a stand-alone basis or incorporate into authenticated documents.
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About Tauth Labs

Tauth Labs helps organizations incorporate content authentication into workflows to address the growing
risk of misinformation and content fraud, as well as increase the value and searchability of content in the
new: "verify, then trust, digital world."

Tauth, short for trusted authentication, is at the forefront of building content provenance authentication
applications that are based on foundational C2PA technology standards developed by the world's leading
technology and media companies. We are implementing customized solutions for high-value
communications, financial services, and local government content.

The company is a Certificate Authority (CA) for the issuance of C2PA content credentials. Tauth uses
state-of-the-art standards of security, privacy, data-protection, and electronic signature regulations
based on C2PA and NIST standards. Robust digital watermark for provenance authentication. Tamper-
evident distributed data store (ISO 22739:2024). Developer friendly SDKs and easily integrable with CMS
platforms.

Contact us at slocke@tauth.io or visit www.tauth.io


