
WELCOME TO 
BOOM BROADCAST

Your Strategic Partner 
Broadcast  Media Relations Update 



• Creators and distributors of content for television, radio and 
online media outlets 

• Founded in 2004 
• Offices in Denver, New Jersey, Raleigh - with production 

resources everywhere, most often NYC, LA and Chicago 
• Extensive PR and broadcast experience in all industries 
• Women-owned and operated business 

Who We Are



What We Do
In today's reality of information accessibility – from social media to blogs to 24-
hour news cycles – it is essential that your message cuts through the noise to 
engage your audience. 

At Boom, we realize that even the best creative "outside-the-box" solutions 
don't amount to much unless they end up "in-the-box” - on television, on radio 
or online to reach your desired audience: men, women, millennials, English 
speaking, Spanish speaking… Whether you have news, an event, or a cause - 
we'll help you identify the right strategy, produce the right asset and get your 
message to the right media: In The Box. 



What We Do
In today's reality of information accessibility – from social media to blogs to 24-
hour news cycles – it is essential that your message cuts through the noise to 
engage your audience. 

At Boom, we realize that even the best creative "outside-the-box" solutions 
don't amount to much unless they end up "in-the-box” - on television, on radio 
or online to reach your desired audience. Whether you have news, an event, or 
a cause - we'll help the National Stroke Association identify the right strategy, 
produce the right asset and get your message to the right media: In The Box. 

What We Do: The Tactics

PSAs -TV, Radio, Online, 
Out of Home 

Broadcast/Online News 
Packages

Broadcast/Online 
Media Tours

Broadcast/Online Media 
Relations



Media Tours – a series of interviews booked in advance with TV, Radio 
and/or Online Media outlets and take place, generally, in one day, via 
IFB (phone line) and satellite transmission. Bookings typically combined 
earned and paid media as appropriate. Page down for case studies

click & learn more click for examples

Definition

https://youtu.be/VWgVtDQlbxg
https://www.youtube.com/playlist?list=PL1C585C9501FD836D


The Tactics

A Media Tour is a series of one-on-one interviews, usually conducted on one day with broadcast media – on television, 
on radio and online – to promote your brand, cause or campaign. CLICK TO LEARN MORE 

SATELLITE MEDIA TOURS (SMT) Conduct one-on-one interviews with all media (TV, Radio, Online) in all markets, in a 
single day. Boom works closely with you to craft a compelling pitch and segment that will resonate with producers, 
influencers and audiences. Boom will coordinate every aspect of the production - whether from a remote location that fits 
the topic, or from a studio anywhere in the world - ask us about Flash Tours as an alternate to the “co-op.” 

RADIO MEDIA TOURS (RMT)  If budget or time is an issue, consider a standalone radio media tour for your campaign or 
news. An RMT is one of the most cost-effective tactics in terms of reach, network penetration and targeting audiences 
and is convenient for your spokesperson: all interviews are conducted via phone, from anywhere. We add value to the 
RMT by offering the interview to online influencers, (see below) and/or also recording one or more soundbites for use in a 
broad radio news release. CLICK TO LEARN MORE 

INFLUENCER MEDIA TOUR (IMT) or COMBINED TOUR (RMT/IMT) Do you have niche audience you want to 
reach? Whether mommy bloggers, fashionistas or a mainstream audience– an online influencer media tour (IMT) can 
reach YOUR audience with YOUR message. Because most are done via phone, it’s a perfect way to extend an RMT. 

Ground Tours/In-Market Tours (GMT) Looking to reach top markets or only those few markets that are meaningful for 
your message? An in-market ground tour can encompass all media in the market – print, television, radio and internet – 
and get your message directly to those that mean the most to you. 

MEDIA TOURS

https://youtu.be/VWgVtDQlbxg
https://www.youtube.com/watch?v=GE9H4o9HFIM


News Packages –  The news package has, is your broadcast version of a 
traditional press release. For TV or multi-media, usually includes soundbites and 
visuals. For radio, a soundbite and voice over. Whether news, announcement, or 
event, broadcast should be an essential element in your planned release. Rely on 
Boom to provide honest counsel on what medium, and package content will be 
most effective in getting your story on air or online. Page down for case studies.

click & learn more click for examples

Definition

https://youtu.be/wDVC64CJ7Rc
https://www.youtube.com/playlist?list=PL1C585C9501FD836D


The Tactics

To be effective, your news or event announcement needs to reach all media. CLICK TO LEARN MORE 

Boom will work with you, as an extension of your media relations team, to determine what visuals, soundbites, 
graphics or other content is most appropriate to tell your story. We work with you to produce the right content, 
for the right outlet – whether that means working with existing assets, editing from other sources or producing 
new content. Regardless of the outlet, Boom is here to help you get that story told, at the right time, to the right 
audience, via the right outlet. 

BROADCAST NEWS RELEASE  When you have a visual story that is breaking, event-oriented or straightforward, 
you will want to offer b-roll to broadcast and online outlets. From production to feed and notification to 
aggressive media relations – Boom does everything to ensure your news package is a success. 

RADIO NEWS RELEASE  When a visual element is not critical to your story, a Radio News Release (RNR) may 
be the right tactic to get your message heard. Boom will script, produce, distribute and report results for your 
RNR. And, we will build distribution based on client objectives and message to reach your target audience. 

MEDIA FULFILLMENT PACKAGE  Whatever your industry - stock visuals of your product, service, company, key 
executive soundbites as well as 3rd party expert soundbites should be a core element of our PR arsenal. Once 
we can evaluate your needs, we’ll provide a specific budget, timeline, and expert producer and crew to pull it all 
together seamlessly. 

NEWS PACKAGES

https://youtu.be/wDVC64CJ7Rc


The Tactics

Consider Boom an extension of your team. Our expertise is content production and promotion – a 
cause, a campaign, a contest, a brand. Your broadcast department, your production department, 
your customer partner. We are not big fans of buzzwords. Our mission and our mantra is and 
always has been: CUT TO THE CHASE. But as we've evolved with our clients, we do realize that 
"synergies," "connectivity," “the business ecology” actually mean something. It means we have a 
unique ability to complement your existing resources to bring value to a campaign - simply, 
elegantly and effectively. 

We focus on doing one thing and doing it well: knowing the who, what, where, when and how of 
broadcast and online media. You have a story, we know how and to whom to tell it. 

We're available when you need analysis, a plan, insight, media outreach or turn-key service on any 
piece of your campaign. Boom offers synergies that allow us to connect to your business and 
practices in a way that creates a coherent ecology, ultimately meeting overall objectives of your 
business in the complex and changing landscape of marketing, PR, and media relations. 

BROADCAST & ONLINE MEDIA RELATIONS



Public Service Announcements – PSAs are an opportunity 
for non-profit or not for profit organizations to benefit from donated 
ad time or space wherever traditional advertising runs: in print, out 
door, online, out of home or on broadcast outlets. At Boom we 
focus specifically on broadcast. Page down for case studies.

Definition

click for examplesclick & learn more

https://www.youtube.com/playlist?list=PL73D01CCA684E1D84
https://youtu.be/bzdrvelGfIQ


The Tactics

In terms of reach and return on investment, there is no tactic that rivals a Public Service Announcement. 
PSAs air during commercial time, on radio and television in all markets. Typically, they are running in 
“donated” airtime. While stations are no longer required by law to allocate a certain amount of time to 
PSAs, most stations welcome PSAs that serve their specific audiences. PSAs must serve the public 
with educational or informative content, avoiding a direct request for donations or monetary support. 
While online media outlets aren't guided by a local sense to serve their audience, we have had great 
success via our online and digital content placement services. Highly desirable topics for PSAs are 
education, environment, health and safety. 

Boom PSA clients include nationally known charitable brands and Fortune 500 companies that have 
created advocacy partnerships with organizations that are doing work that is changing the world. We 
take great pride and care in the work we are entrusted with by these amazing organizations.

PUBLIC SERVICE ANNOUNCEMENTS

Did you know? – Previous to to working with Boom, many our clients and media companies had the 
impression that the only way to get PSAs on TV and Radio was via the Ad Council. Not so. Stations are 
always open to sharing and airing PSAs that convey relevant messages and issues to their audiences 
no matter the source. We work with your budget, your objectives and your budgets to create, tweak 
and/or just focus on the distribution element of your cause or campaign. CLICK TO LEARN MORE

https://www.youtube.com/watch?v=bzdrvelGfIQ


Media Snapshot

At Boom we are acutely aware that while it’s our clients that drive our business, we 
“serve two masters:” Our clients and our media partners. Therefore we are particular 
about the content that we offer through media relations efforts. Whether news 
content, or public service messages, we have a duty to maintain our reputation as a 
source for quality content among decision makers across all media platforms. We have 
successfully placed content on all types of media, in all markets. Here are a few: 

 Major networks: Telemundo, Mundo Fox, ABC News Now, Fox News Edge, ESPN 
 Local network affiliates, ABC, CBS, NBC, FOX, CW in markets 1-200 
 Online media outlets: CBS News, Fox Sports, People, Parade, OKMagazine, CNN, 
Dailymail, Self, Fitness 
 Westwood One Radio Network, CNN Espanol, Univision Radio, Metro Networks 



Client Snapshot

Boom clients include PR agencies, Media Agencies, Corporate and Charitable Brands/Non-
Government Organizations. Our work spans a myriad of industries including health, medical, 
finance, education and nutrition. Here is a snapshot to illustrate the breadth of our experience: 

 Agencies: Golin Harris, Fleishman Hillard, Edelmen, The Outcast Agency, OMD, Olson 
Communications, Crossroads PR/Barkley, Padilla-CRT, MS&L 

 Charitable Brands: The Leukemia & Lymphoma Society, Make-A-Wish, The Joyful Heart 
Foundation, Stand Up To Cancer (SU2C)/Entertainment Industry Foundation, National Stroke 
Association, American Water Works Association, Entertainment Software Ratings Board 

 Corporate/Brands: Turbo Tax (Intuit,) Facebook, Amazon, Seventh Generation, Ben & Jerry’s, 
NASCAR, United Healthcare, Abbvie, Blue Cross, Children’s Hospital of Minnesota, Crocs, 
McDonald’s, Nintendo, Nicoderm…to name a few.  



Your Broadcast Media Relations Resource

‣In The Box 

‣Evaluation 

‣Brainstorm 

‣Case studies 

‣Boom in The Room 

‣Professional Development 

Advocates

http://boombroadcast.com/thebuzz/in-the-box-archive/
https://www.youtube.com/watch?v=GE9H4o9HFIM
http://boombroadcast.com/services/media-relations-strategy/


‣  Founding principles – client service is our top priority.  

‣  Seasoned professionals – your team has extensive broadcast and  
    general PR experience. 

‣  Specialists – Boom is not all things to all clients. Read client raves here 

‣Big picture thinkers – we carefully consider how your broadcast     
tactics fit within your other initiatives and the environment. 

‣  True partners – we have a cut-to-the-chase approach. 

‣  Professional development offerings – we consider ourselves vested in 
educating you and your staff on every aspect we assist you with. 

Partners
Your Broadcast Media Relations Resource

http://boombroadcast.com/thebuzz/client-raves/


Boom Broadcast & Media Relations 
Phone: 303-904-2100 
www.boombroadcast.com 
https://www.youtube.com/user/TheBoomchannel#p/a 
info@boombroadcast.com 
joan@boombroadcast.com 
barbara@boombroadcast.com 
julia@boombroadcast.com 

Let’s Get Started

http://www.boombroadcast.com
https://www.youtube.com/user/TheBoomchannel
mailto:info@boombroadcast.com
mailto:joan@boombroadcast.com
mailto:Barbara@boombroadcast.com
mailto:julia@boombroadcast.com

