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Business PR for a changing world
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We help business brands tell their story in a world 
where technology and social trends are reshaping 
every sector.

www.simpaticopr.co.uk
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Over the last ten+ years we’ve worked with some of 
the biggest b2b brands in tech, media, marketing, 
design and branding. 

www.simpaticopr.co.uk
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Our client experience 

• Media and advertising
• Digital innovation
• Branding & design
• UX / CX / VR / CGI
• Adtech / Martech
• eCommerce
• Fintech
• Retail / DTC
• Edtech
• Entertainment 
• Research
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We have a unique approach called the Book of Ideas©
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PlanIdeas

Edit Pitch

Measure

Talk to you Synopsis MediaSchedule Reporting

The Book of Ideas© uses journalistic techniques to 
build topical on-message content for PR and 
marketing fast.



www.simpaticopr.co.uk © Simpatico PR

The Book of Ideas© will help you achieve consistently 
exceptional B2B PR and marketing results.
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Including broadcast media

http://www.youtube.com/watch?v=WNh3dpI-3tI
http://www.youtube.com/watch?v=U080ODlojFk
https://www.youtube.com/watch?v=FVaWTi3WAKE


International business media
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Business profiles
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And industry sector media exposure 
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As well as brilliant multi-channel content projects

https://www.neuro-insight.com/context-uncut
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And, we deliver international reach
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Some examples of recent work
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Multi-channel thought-leadership

We developed a multi-channel B2B research and 
thought-leadership project for international 
digital media agency Kepler. 

Exploring CMO’s future media investment needs, 
our role included designing the study, 
commissioning the research agency, writing the 
report, presenting the findings at the launch 
event and executing PR.
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Multi-channel thought-leadership

The project delivered 20 pieces of 
news and thought-leadership and 
across APAC, UK and US media and 
has created a platform for long-term 
business development.

https://info.keplergrp.com/media-investment-evolved-report?utm_campaign=The%20evolved%20media%20agency&utm_content=189263732&utm_medium=social&utm_source=linkedin


www.simpaticopr.co.uk © Simpatico PR

Multi-channel thought-leadership



Building a business brand

www.simpaticopr.co.uk © Simpatico PR

Part of dentsu, Merkle is a data-driven, tech-enabled, global customer experience 
management (CXM) company. Covering UK and EMEA media, our mission is to explain 
Merkle’s multi-facetted proposition, visionary approach to CXM and progressive company 
culture.
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Building a business brand

In 2021 we secured 144 pieces of coverage, across 41 publications
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Merkle saw UK revenues grow 6.5% in 2021, scooped numerous awards 
and was shortlisted for Performance Agency of the year.
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Building a business brand

We developed a series of strategic thought leadership pieces on customer 
experience management (CXM) exploring the implications for business and brands 

for Forbes. These ideas were then used to inform thought leadership in other 
media.
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Building a business brand

We amplified Merkle’s reputation for nurturing talent by ensuring a front and 
centre presence in Campaign’s Faces to Watch report.

www.simpaticopr.co.uk

We placed an in-depth feature in 
Campaign explaining how Merkle B2B put 
together the most inclusive advertising 
production team ever for client Irwin 
Mitchell.

https://www.campaignlive.co.uk/article/faces-watch-2021/1728710
https://www.campaignlive.co.uk/article/its-just-so-basic-why-firms-employing-disabled-people-front-behind-cameras/1727750
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Industry leadership

We’ve been working with WPP’s global out-of-home (OOH) media agency Kinetic 
since 2011. 

The COVID dominated years of 2020 and 2021 proved to be one of the most 
challenging periods in the history of poster advertising. 

Our mission in 2021 was to enable Kinetic to reset the terms of debate about OOH 
by bringing to life the dramatic innovations in the medium that is propelling it back 
to future growth.
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Industry leadership
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AdWeek Campaign ExchangeWire Mediatel Net Imperative Reuters The Drum Times Radio WARC

Last year we delivered 79 pieces of coverage, across 43
publications
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Industry leadership

We promoted Kinetic’s commercial partnership with Pluvo, a game-changing clean-
tech company that is deploying brand-sponsored hardware across cities to clean the 
air of harmful pollution and biological particles. We secured international coverage 

explaining how advertising would bring the tech to the streets.

www.simpaticopr.co.uk
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Industry leadership

We delivered research-based thought leadership on OOH 
media effectiveness for Kinetic along with powerful 
perspectives on sustainability and innovation in media.

https://mediatel.co.uk/news/2021/09/28/ooh-has-a-duty-to-capture-the-publics-imagination-with-green-poster-innovation
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Marketing innovation

We’ve been working with leading 
audio branding agency amp since 
2018, helping them lead the field of 
audio branding.
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Audio branding leadership

www.simpaticopr.co.uk

We’ve delivered month on month 
exposure including call-to-action 
pieces for Forbes setting out the 

arguments for strategic investment 
in audio branding across a huge 
range of consumer touchpoints.

https://www.forbes.com/sites/forbesagencycouncil/2021/09/29/how-technology-has-grown-to-shape-the-soundtrack-to-our-lives/?sh=315894195b3b
https://podcasts.apple.com/gb/podcast/sounds-familiar/id1441144170?i=1000531175763
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Marketing innovation

We’ve achieved global 
coverage for amp’s Best 

Audio Brands index including 
in the UK, USA, Italy, 

Germany, Spain, Australia.

As well as contributing to 
amp’s quarterly digital 

magazine bringing to life the 
coming “decade of brand 

sound”.
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International coverage
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Business profile and purpose

We’ve been working with WPP media agency Mindshare since 2018.

In 2021 Mindshare’s new leadership challenge us to establish a leadership 
position around Good Growth – Mindshare’s strategic business proposition. 

We used our Book of Ideas© approach to re-energise Mindshare’s PR, research 
events and content programme with purpose, bring to life ideas behind Good 
Growth in ways that are relevant to the industry but also challenging.
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Business profile and purpose
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By the end of H1 2022 we’d delivered 40 pieces of coverage, 
across 18 publications
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Business profile and purpose
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Business profile and purpose
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Business profile and purpose



33 Broadwick Street, London W1F 0DQ
+44 (0)20 4506 6599 
info@simpaticopr.co.uk  
www.simpaticopr.co.uk
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Business PR for a changing world
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