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brands with a newswort r% o tell. 'We
are a flerce yet lovable brand that
strategically solves PR blindspots, assesses
PR assets, provides owner/influencer audits,
produces content, and implements media
outreach and influencer and event
marketing. -
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CAC/Relationsnips

AANJCO

cialme
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Confer

Twitter/Instagram can
Networking events
Private events

Face-to-tface branded events
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core Features

‘Service based

B ra nd"-" 9SS« ______
andreportm OC¢

stages based ‘onboardir
disCoveries (forms, dec RS
internet connection)

==
=7

KISSING LIONS



‘Service based
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Social media, virtual edu and lead
generation, face-to-face events
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HMUCK
RACK

TechWadi.org
Building bridges for entrepreneurshi. ..

Zan Francisco - Public Relations

Socialatom PR &

Communications
Public Relations & Comn

Miami - Public Relations  aean

Muck Rack
Saas platform for PR an

Mew York City - Journalisr

“paignal

D

LI

Hippo Reads
Real Warld Issues, Acad

Inited States - Public Rel

omparabie Brands |

MarketMeSuite
A platformn for businesses to manag...

L e T o DS P e e

Crowdbooster
Mext generation, on-demand public. .. Morwich - Small and Medium Businessas

=an Francisco - Public Helations

Primeloop
Build targeted audienc

Dailybooth

San Francisco - Photo Sharing

Press
Fricmndly
~y——r

PressFriendly
FR Automaticn

Las Veqgas - Brand Mark

Onboardly

Content Marketing and PR fi Webvanta

AirPR san Francisco - Startups

San Francisco - Public Relatic *AIRFR _ Saas for quality web si
AIrPR is a PRTech company that pr... Santa Rosa - Public Rel:
: 3an Francisco - Public Relations
Zignal Labs
Leader in delivering big data 1!'5]' LaunchGram I ﬁ Launch.it
San Francisco - Govemments  dadntls DotSpots sangkick for Upcoming

New Event Mews Platiorm for shows to d..

Torrance - Semantic Search Mountain View - Public

Totem

Mew York City - Public Helations
Build a great press page right now

Sqoop
Sqoop helps journalists i erva we.

Austin - Journalism L :
Mountain View - Journalism

PressDoc

Attentive.ly
The future of press releases

We help companies monitor custom..
Amsterdam - Social Meadia Platforms

Hordo - S Aardiz hdad-atinm

KISSING LIONS



customer Base

_____

P o

Pl

organlzatlong thét’h Sy

KISSING LIONS



REFL sl

- e o g S el ol
i i L T - i e —
e — - . _."._' roe
= > g - e
= e = : N
o e i S MR T
. ) e B jittes ’ -
ety L ey R— o ;
2 . <
; s o
| -:.- g F.T;"“""‘ (:_'-'I “ar ke L g
o by
2 a0
B b

Membership/
Zen Den QuestionQ
en Den MastermindQ

Shout out to Aaron Hurst, author of The Eﬁrpose

Anciliary revenue

—conomy.
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cuslomer segmentiation

—~=Smalll,Ad. Ager

= Small B~ran iNg
= =(Ch

Mompreneuggm_ -
Entrepreneurs
Solopreneurs -
Makers

owners

CS
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KEY RESOUrces

Social messageZcampaign -
Database ‘ =
Research

Monitoring

- epQr T —
_Craphic designer
ar ners IPS

=8 -"aent news
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Key Activities

Qverall /7 LS
Transform makersintestheught leade
Written, photo, video content prod

Media outreach -

—ducation/resolving PR blindspots
-ocused thought leader strateg
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KISSINGLIONS PREDICTABILITY

VOLATILITY B Market: currently
Recurrina B being disrupted

Pro{'e‘:t based f from exclusive to

Transaction based. f more inclusive &
iIntegrated

&

gventue stream




Resolve

LSup ort business owners in becomlng thought
eaders.

Amplity meaningful social messaging.
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HOW we're different.
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with a news

Back round in fash1 q_
entertainment mdustry st@ry

vision,
Ing, & wellness.

Interest in work-life balance and conscious
business practice.

Develop influencer perspective.
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Mashable
The Network J e T Y
Susiness News Daily =
Workout Trends My

Corporation
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Workout Trends £ e heartésou Style.
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=elnerging brands
\With a newsworthy
- story. to tell.
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